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When you think of sampling...



Think a little bigger...!



Think even bigger...!



Why Sampling?

Extend overall 
reach

Increase Brand 
Awareness

Increase authentic 
content



Big Mission: More Content

New Products Targeted Products Seasonal Products

65%



Follow the green...

146% 
increase in conversion rate when 
products with 0 reviews increase 
to more than 50 reviews



Best practices include Sampling to drive more content

Follow-up
email CouponsNewsletterBrand 

WebsiteSampling
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Rethinking 
sampling



Sampling programs have different purposes

Objective Samples per year Focus Who to use?

Awareness, 
Consideration 1,000+ CPG Focused Sampling 

Partners



Sampling partners provide a turnkey solution 
for large programs 



Sampling programs have different purposes

Objective Samples per year Focus Who to use?

Awareness, 
Consideration 1,000+ CPG Focused Sampling 

Partners

Awareness, 
Consideration, More 

Content
<250 Ad-hoc In-house



Sampling programs have different purposes

Objective Samples per year Focus Who to use?

Awareness, 
Consideration 1,000+ CPG Focused Sampling 

Partners

Awareness, 
Consideration, 
More Content

<250 Ad-hoc In-house

More Content, 
More Reach 250-1,000 High consideration 

items PowerReviews



Collect, display and share content through sampling

Send samples Collect contentSelect 
recipients

Display and 
syndicate 
content 

Moderate all 
content
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Sampling generates content for seasonal products



You need reviews on new products [full stop]

45%



Get granular on targeted offerings



Target Audience: Parents with Newborn - 6 months



Extended thinking: Sampling ideal for high 
traffic/low review products

Impressions: 135,654
Review Count: 3
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Coverage, Volume, and Diversity

Diversity

Content 
Volume

Product 
Coverage

SKUs
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Rich Media

72% 
Of shoppers say they are more 
likely to buy a product that has 
reviews that features photos and 
videos in addition to written text



Ask for Rich UGC in Packaging



New Products: Driving Ratings, Reviews and Visual Content



Sampling delivers content for seasonal products

91% 
review completion rates

500 
samples

100% of unique products had quality content submitted



2017: The Year of Video 
Image Video

http://www.youtube.com/watch?v=FhX0ehKSmbQ&t=31


Sampling Success Stories

Non-eCommerce eCommerce



Product Sampling Delivers (content)

Provider Objective Samples
per year Completion rates

Sampling Partners
Awareness,

Consideration 1,000+ 30%

In-house
Awareness,

Consideration, More 
Content

<250 varies

PowerReviews More Content, More 
Reach 250-1,000 80-85%



Commitment: Authenticity & Badging
Transparency to consumers
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Collect, display and share content through sampling

Send samples Collect contentChoose 
recipients

PowerReviews 
syndicates 

content 

PowerReviews 
moderates all 

content



Brand Sites

Retailer Site

PRODUCT 
MATCHING

AUTHENTICITY 
& MODERATION DISPLAYSYNDICATIONCOLLECTION

Retailer Site

Amplify the power of sampling 
content through syndication



One to Many (understated)



80,000,000
PowerReviews brand content syndicated across the network



...Moog Toast



Get Rich (content)...

8 weeks146%



Questions?

Robin Simkins
robin.simkins@powerreviews.com

Jessica Teji
jessica.teji@powerreviews.com


