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Analyze coverage by product pages & page traffic
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Monitor ratings and review volume trends



Impact
Sales and Traffic Influence



Self-serve Reporting



Email Subscriptions



Email Alerts

Average Rating 
Drop

Volume Drop 
Alert

Keyword 
Alert



High Traffic/ Low Reviews
Where to find



Volume Trends
Where to find



Ratings Trends/Outliers
Where to find



Investing in Data Architecture



Improved Reporting Visuals
Self serve reporting capabilities

Storytelling 
approach

Visually 
compelling

Less 
navigation



Benchmarks
Providing context 

How does your 
Category/Brand/Product 
compare to the entire 
network?



The top fridge is easier for us older folks!, and the 
bottom freezer easier to use. My one complaint is 
that there isn't as much space for tall items. I'd rather 
not have milk in the door, but there is not room in the 
fridge. Otherwise, we're very happy with this 
purchase.

Enhanced Text/Sentiment Analytics
Going beyond the rating to quantify consumer feedback

The top fridge is easier for us older folks!, and the 
bottom freezer easier to use. My one complaint is 
that there isn't as much space for tall items. I'd rather 
not have milk in the door, but there is not room in the 
fridge. Otherwise, we're very happy with this 
purchase.
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Ease of Use Capacity
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Questions?
Arend Henderson

arend.henderson@powerreviews.com


